Name:
Unit 5 – Marketing and Market Research
Section C – Office Lunches

Report: Office Lunches’ market research results

1.0 Introduction 
This section of the report introduces to the reader the background of the work and each paragraph is split into a different sub-number (see below)
1.1 This is an example of a sub-number and this is followed throughout the report.  This method is used so that when certain sections are being referred to, the reader can easily locate the paragraph that is being discussed
1.2 Gives an outline of the research, what the issue is and why it is being researched.  
1.3 Each paragraph is split into sub numbers
	

2.0 Research objective – 
This section explains each of the objectives that were set when starting the research so the reader understands why certain activities were completed
2.1 outline what the aim of the research was, the research question and gives the reader an understanding of why certain activities were carried out (Blue Box 1 on your planning sheet)

3.0 Main Findings – this part of the report has all the main text broken down into subsection and is the main part of the document.  Present the data here using appropriate methods and discuss what the findings show (Blue Box 2 – using your information and fully written commentary from P6)

3.1 Subheadings to show different sections e.g. interview results
3.2 [bookmark: _GoBack]Questionnaire results and analysis, including D1 – reasons why you ordered the question in the way you did
3.3 Secondary research results and analysis
3.4 Etc. 

4.0 Conclusions – this part sums up the main points made briefly in the Main Findings section above
4.1 The primary research concludes that…
4.2 The secondary research concludes that…

5.0 Recommendations (M3 and D2)
5.1 Based on the research carried out, the validity could be improved by…
5.2 If Office Lunches were to do further research they should do XYZ because…
5.3 Based on the research findings, Office Lunches should do XYZ to improve sales and profile of their business...
5.4 Based on the research findings, Office Lunches should do XYZ to improve sales and profile of their business….
5.5 Based on the research findings, Office Lunches should do XYZ to improve sales and profile of their business….

