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Component 1: Revision Checklist

The exam lasts 1 hour and 30 minutes and is worth 80 marks. You will get clean colour copies of the print texts you have studied in the exam.

TIMING:
Section A Media Language and Representation (Questions 1 and 2) = 55 minutes – 10 minutes for studying and annotating the print texts and 45 minutes for answering the questions. 

Section B Media Industries and Audiences (Questions 3 and 4) = 35 minutes

*The number of marks for each question relates to how many minutes you should spend on answering the question.

SECTION A - QUESTION 1: MEDIA LANGUAGE*
*N.B. Question 1 can be a representation question and Question 2 a media language question

Question 1 will be based on any one of the following texts you have studied:
· Pride magazine
· GQ magazine
· The Guardian newspaper
· The Sun newspaper
· The Man With The Golden Gun film poster
· Spectre film poster
· Quality Street advert
· This Girl Can advert

Advice for answering Question 1:

· Read the question carefully
· The question is usually in 3 parts and worth 15 marks
· Use 2-3 specific examples from the text for each part of the question
· Clearly explain the connotations for every example you use and use the word ‘connotes’ in your answer
· Aim to use the terms ‘selection’/’selects’ and ‘combination’/’combines’ – you can also comment on ‘exclusion’ (what’s been left out and why)
· Spend 5 minutes on each bullet point (15 minutes in total).





Question 1 -This question can be based on any of the following examples of media language:
· Images
· Language
· Layout and design
· Costume
· Props
· Colour
· Characters/cast
· Camerawork
· Lighting
· Typography/font
· Narrative (binary opposites/enigmas/Propp’s typical characters)
· Genre (use of typical conventions/iconography/repetition and variation)
· Intertextuality


QUESTION 2: REPRESENTATION* (gender, ethnicity, migration)
N.B. This can be a Media Language Question if Q1is based on Representation.

Question 2 will be based on any one of the following texts you have studied:

· Pride magazine
· GQ magazine
· The Guardian newspaper
· The Sun newspaper
· The Man With The Golden Gun film poster
· Spectre film poster
· Quality Street advert
· This Girl Can advert

Advice for answering Question 2:

· Read the question carefully
· The question is usually in 2 parts and worth 30 marks
· The first part of the question will usually ask you to explain how the representations in one of the texts you have studied relate to the historical/social/cultural/political context
· Use 2-3 specific examples from the text you have studied to explain how the context has affected the representations in the text
· Spend 5 minutes on the first part of the question – it is worth 5 marks
· The second part of the question will ask you to compare representations in a text you have studied with another (unseen) text
· Spend 25 minutes on your answer – worth 25 marks.




You must organise your answer for Question 2b) as follows:

· Explain how media language (visual/technical/written codes) is used to create representations of social groups/events in the set text – use 2-3 specific examples. Also explain the viewpoints and messages that are connoted (6 minutes)
· Explain how media language (visual/technical/written codes) is used to create representations  of social groups/events in the unseen extract – use 2-3 specific examples. Also explain the viewpoints and messages that are connoted (6 minutes)
· Identify similar representations and explain why they are similar – what version of reality do they create? (6 minutes)
· Identify different representations and explain why they are different  - what version of reality do they create? (6 minutes)



KEY WORDS/IDEAS TO INCLUDE:

Stereotypes, under/mis-representation, feminist theory, selection, combination, construction, mediation.




SECTION B - QUESTION 3: MEDIA INDUSTRIES

Question 3 will be based on any one the following texts you have studied:
· The Sun*
· Spectre*
· The Archers*
· Pokemon Go

*including websites

Advice for answering Question 3: 

· Read the question carefully
· The question is usually in 3-4 parts and worth 17-18 marks in total
· The first bullet points are usually low mark answers – spend about 5 minutes in total on these questions
· The last question is usually worth more marks – spend 12 minutes on this question
· All the parts in this question will relate to one of the areas listed below.








Question 3 - The industry areas to revise for each of the texts include:

· Production (how was the text made?)
· Ownership (who owns the company that makes the media text and how does this affect the ideas/messages of texts?). Key ideas for this include: conglomerate ownership, diversification and vertical integration
· Funding (how is money raised to make the text?). Key ideas for this include: government funded (e.g. BBC/Public Service Broadcasting) and commercial funding (advertising/sponsorship)
· Regulation (who regulates this form of media text and how do they regulate it? How does this relate to the texts you have studied?)

· Technology and Convergence (remember that convergence relates to the idea of different media forms coming together or being available on one platform such as a mobile phone/tablet/computer – this can help companies to make profit and/or to engage audiences in different ways)



QUESTION 4: MEDIA AUDIENCES

Question 4 will be based on any one of the following texts you have studied:

· The Sun newspaper*
· The Archers radio soap opera*
· Pokemon Go video game

*including websites

Advice for answering Question 4: 

· Read the question carefully
· The question is usually in 3-4 parts and worth 17-18 marks in total
· The first bullet points are usually low mark answers – spend about 5-7 minutes in total on these questions
· The last question is usually worth more marks – spend about 11-12 minutes on this question
· The question will be based on one of the texts you have studied.









Question 4 - The areas to revise for each of the texts include:

· How the texts target different audiences (demographic/psychographic groups, as well as mass and niche audiences)
· How audiences respond to/interpret texts: revise how audiences can have a preferred reading of a text (passive audience theory), where they accept the main message of the text. Revise how audiences can have a negotiated reading  (active audience theory) of a text (where they accept some of the message, but also reject some of the message). Revise how audiences can have an oppositional reading (active audience theory) of a text (where they reject the main message of the text). This theory of audience was developed by Stuart Hall.
· Why audiences use texts: revise the ‘Uses and Gratifications’ theory for each text (e.g. using texts for diversion/escape, for personal identity, for information, for social interaction).


FINAL TIPS AND ADVICE:

Look at the Sample Paper for Component 1 on the Eduqas website:
http://www.eduqas.co.uk/qualifications/media-studies/gcse/WJEC-Eduqas-GCSE-Media-Studies-SAMs.pdf?language_id=1


Look at the Fact Sheets for the Component 1 texts on the Eduqas website:
http://resources.eduqas.co.uk/Pages/ResourceSingle.aspx?rIid=950

Use your lesson notes to revise. Make sure that you are using active revision techniques, such as:

· Flash cards
· Brainstorm notes
· Make your own Fact Sheets/posters
· Key words/terms on post-it notes
· Use read/cover/repeat/write/check – identify what you haven’t remembered and focus your revision on this area
· Write your own questions, based on the sample paper, for other texts.
· Practice questions in timed conditions
· Use examples of ‘best answers’ for assessments – given to you by Mr Marcus.

· COMPONENT 1 EXAM DATE: FRIDAY 5TH JUNE PM
· COMPONENT 2 EXAM DATE: MONDAY 8TH JUNE PM

[bookmark: _GoBack]LOTS OF GOOD LUCK!

Component 2: Revision Checklist

The Component 2 exam lasts 1 hour and 30 minutes and is worth 60 marks.

TIMING:

Section A: Television Texts (Questions 1 and 2) = 50 minutes (including 15 minutes for watching and making notes and 35 minutes for answering the questions). 

Section B: Music (Questions 3 and 4) = 40 minutes

*The number of marks for each question relates to how many minutes you should spend on answering the question.

SECTION A – TELEVISION (Situation Comedy)

N.B. Question 1 will be based on either media language or representation.
Question 2 can be based on media language, representation, media industries, media audiences, media contexts.

Question 1 will be based on The IT Crowd. This question will be a media language or representations question.

Advice for answering Question 1:

· Read the question carefully and identify what you need to make notes on when watching the extract
· Make notes of specific examples that will help you to answer the question.
· The question can be in 2 parts and is worth 20 marks
· Use 2-4 specific examples from the text for each part of the question
· For a media language question, clearly explain the connotations for every example you use and use the word ‘connotes’ in your answer
· For a media language or representation question, use the terms ‘selection’/’selects’ and ‘combination’/’combines’ – you can also comment on ‘exclusion’ (what’s been left out and why) and mediation (how it has been edited).


For a media language question, revise the following examples of media language:
· Images
· Language
· Layout and design
· Costume
· Props
· Colour
· Characters/cast
· Camerawork
· Lighting
· Typography/font
· Narrative (binary opposites/enigmas/Propp’s typical characters)
· Genre (use of typical conventions/iconography/repetition and variation)
· Intertextuality


For a Representation question, revise the following representations in The IT Crowd:

· Men (traditional and new men)
· Women
· Ethnicity
· Geeks/nerds


Question 2: This will also be based on The IT Crowd and/or Friends. This question can be based on context, industry, audience* (or a representation question if question 1 is a media language question). *See Section B below for which areas to revise.


SECTION B – MUSIC (Music Video and Online Texts)

Questions 3 and 4 will be based on the Katy Perry, Pharrell Williams and Michael Jackson* texts (music videos and websites). Questions can be based on Representation, Media Industries, Media Audience, Media Language and Media Contexts. *For Michael Jackson’s ‘Black or White’ video, questions will only be based on Media Language, Representations or Media Contexts.

For a Representations question, revise specific examples of how the texts represent the following groups in positive and negative ways:
· Gender (women and men)
· Ethnicity (white ethnicity and people of colour)
· Age

For a Media Language question, revise specific examples of the following:
· How the music videos use typical conventions of the music video genre
· How the music videos change/challenge the typical conventions
· How the websites use the typical conventions of the music website genre
· How the websites change/challenge the typical conventions
· Also revise a the main connotations of the media language used in the texts




For a Media Contexts question, revise the following:
· Historical Context – when it was made and how this affected the text.
· Cultural and Social Contexts: what was going on in society at the time and how does this influence the text


For a Media Industries Question, revise your notes for the following points:

· the nature of media production, including by large organisations, who own the products they produce, and by individuals and groups
· the impact of production processes, personnel and technologies on the final product, including similarities and differences between media products in terms of when and where they are produced
· the effect of ownership and control of media organisations, including conglomerate ownership, diversification and vertical integration
· the impact of convergence on media industries across different platforms
· the importance of different funding models, especially commercial models
· how the media operate as commercial industries on a global scale and reach both large and specialised audiences
· Media Regulation - the functions and types of regulation of the media
· the challenges for media regulation presented by 'new' digital technologies

For a Media Audiences Question, revise your notes for the following points:

· How the texts target different audiences (demographic/psychographic groups, as well as mass and niche audiences)
· How audiences respond to/interpret texts: revise how audiences can have a preferred reading of a text (passive audience theory), where they accept the main message of the text. Revise how audiences can have a negotiated reading  (active audience theory) of a text (where they accept some of the message, but also reject some of the message). Revise how audiences can have an oppositional reading (active audience theory) of a text (where they reject the main message of the text). This theory of audience was developed by Stuart Hall.
· Why audiences use texts: revise the ‘Uses and Gratifications’ theory for each text (e.g. using texts for diversion/escape, for personal identity, for information, for social interaction).









FINAL TIPS AND ADVICE:

Look at the Sample Paper for Component 2 on the Eduqas website:
http://www.eduqas.co.uk/qualifications/media-studies/gcse/WJEC-Eduqas-GCSE-Media-Studies-SAMs.pdf?language_id=1


Use your lesson notes to revise. Make sure that you are using active revision techniques, such as:

· Flash cards
· Brainstorm notes
· Make your own Fact Sheets/posters
· Key words/terms on post-it notes
· Use read/cover/repeat/write/check – identify what you haven’t remembered and focus your revision on this area
· Write your own questions, based on the sample paper, for other texts.
· Practice questions in timed conditions
· Use examples of ‘best answers’ for assessments – given to you by Mr Marcus.

· COMPONENT 1 EXAM DATE: FRIDAY 5TH JUNE PM
· COMPONENT 2 EXAM DATE: MONDAY 8TH JUNE PM

LOTS OF GOOD LUCK!
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