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List 3-5 ways of achieving a competitive advantage:
What is a mass market? 


What is a niche market? 


Can you give an example of a mass market product? 

Niche market product? 
There are many influences that can cause pricing strategies to change, explain each one: 
1. Technology: 

2. Competition: 

3. Market segments: 

4. The product life cycle:
Promotion refers to the ways in which a business communicates its products and services to its customers. Explain each strategy: 
1. Advertising:  

2. Sponsorships: 

3. Product trials: 
4. Special offers: 
5. Branding: 

Topic 2.2 – Making Marketing Decisions  
Two factors that all businesses will consider when setting prices are: (explain each one)
1. The volume of the product: 


2. The products profit margin:  
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