[bookmark: _GoBack][image: C:\Users\KouzoupiN\AppData\Local\Microsoft\Windows\Temporary Internet Files\IE\XICD71CF\Ask_questions[1].JPG][image: C:\Users\KouzoupiN\AppData\Local\Microsoft\Windows\Temporary Internet Files\IE\CLOVYHF7\pounds[1].jpg]Explain the following methods of meeting customer needs: 

Price: 

Quality: 

Choice: 

Convenience: 
Exam Practice: Explain why it’s important for a business to meet customer needs (3)
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 What is market research? 
Market research will help inform businesses decisions on:
1.
2.
3.
4.
Topic 1.2 – Spotting a Business Opportunity   

	Primary Research

	  What does it mean? 


	  Examples


	  Pros? 


	  Cons?
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What is the purpose of market research?
1.
2.
3.
4.

Exam Practice: Explain why carrying out market research helps to reduce risk (3)






	Secondary Research

	What does it mean? 


	Examples


	Pros? 


	Cons?
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a. Focus Groups
b. Survey
c. Test sampling 
d. Interview  
e. Experiments 

What is qualitative data? 
How is it collected? 
What is quantitative data? 
How is it collected? 
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