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1. The competitive environment: 

2. Changes in consumer needs or trends:


3. Changes in technology: 

EXAM PRACTICE: Define the term ‘franchise’ (1)
EXAM PRACTICE: Explain one benefit to shareholders if a business has limited liability (3)
Topic 1.4 – Making the Business Effective   
Can you list and explain 3 pricing strategies?
What is the marketing mix made up of? Explain what each element means….
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