A Level Media Studies Coursework: Component 3 – Film Marketing (DVD cover/film posters/website)
This is the exam board Brief for the coursework:
Film Marketing: A cross-media production to market and promote a new film in a genre (or sub-genre/ hybrid) of your choice. 
Create print marketing materials for a new film and associated audio/ audio-visual or online material to promote the same film. 
You should create a crossmedia production for a British film company (either BBC Films or Film4 Productions) targeting a specialised audience of 18-34 year-old film fans with a specific interest in your chosen genre of film. 
 The cross-media production must not include a complete short film, film sequence or trailer. 

Initial Research
Use online sources to make notes for the following questions:
1. Which films have been produced by BBC Films?
2. Make some notes on BBC Films: https://www.bbc.co.uk/bbcfilms/about
3. Which films have been produced by Film4 Productions?
4. Make some notes on Film4 Productions: https://www.film4productions.com/about
5. Research the genre/sub-genre of 6-10 of these films and make a note of your findings.
6. Choose a genre/sub-genre you are interested in (based on your research so far). Find the DVD cover for 1-2 of the films produced by BBC Films/Film4 Productions and make notes on what information you get from the written codes and what information you get from the visual codes.
7. Using the same DVD covers, identify which groups are represented. What ideas about the group/s are constructed on the DVD covers?
8. Find a film poster for the same film/s and make notes on what information is connoted by the written codes and visual codes.
9. Using the same film poster, identify which groups are represented. What ideas about the group/s are constructed on the film posters?
10. Find a DVD cover for a film produced by BBC Films/Film4 Productions that would appeal to 18-34 year old film fans with a specific interest in a genre (this can be a DVD you’ve chosen already, if it appeals to this audience). Explain how the DVD cover appeals to this audience (through the use of visual codes -especially iconography – narrative codes,  written codes and technical codes such as, photography and editing.
11. [bookmark: _GoBack]Find a film poster for a film produced by BBC Films/Film4 Productions that would appeal to 18-34 year old film fans with a specific interest in a genre (this can be a film poster you’ve chosen already, if it appeals to this audience). Explain how the film poster appeals to this audience (through the use of visual codes -especially iconography – narrative codes, written codes and technical codes such as, photography and editing.
